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Abstract 

The primary purpose of this research is to explore, in the era of Web 

2.0, how Taiwan public agencies use social media in policy marketing and 

public consultation in order to realize a more open and transparent citizen 

participation.Through literature review, focus group meetings and 

questionnaire survey, this research will investigate practices in other 

countries and in public agencies in Taiwan, and find key factors in 

successful implementations, and to lay out guidelines to assist public 

agencies to do so. It will also describe and discuss trans-border electronic 

data exchanges between Taiwan and other regional entities, and related 

future strategies. 
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OMB Web

FIC, 2015̢

̡ ̡

̡

Bertot & 

Jaeger et al., 2012̢  

̢

̢
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̢

̡ ̡ ̡

̢

̢

̢ ̡

̢

FacebookTwitter seattle.gov, 2015̢  

GSA The Office 

of Citizen Services and Innovative Technologies, OCSIT18F4

̢2014

OCSIT18F

SocialGov 100 800

2013 2014 65%GSA, 2014̢

Social Media Terms of Service, TOS OCSIT18F

̡

̢

OCSIT/18F, 2014̢ SocialGov

̡ ̡ ̡

̡ ̡ ̢

                                                 
418F ̡ ̡ GSA ̢̦18F is a 

team of top-notch designers, developers, and product specialists inside the General 

Services Administratioņ ̢ https://18f.gsa.gov/ 104 9 5

̢  
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Performance Metrics Toolkit

DigitalGov, 2013̢ 

Web2.0 White house

16̢  

 16  

https://www.whitehouse.gov/̢  

Web2.0 Twitter̡Facebook̡

Youtube̡Google+ APPWhite House Mobile 

App ̡ ̡ ̡

Popular Initiatives̢

̢  
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̡

̡ ̡

co-production

Challenge.gov5 ̡ Ferro 

& Louki et al., 2013̢  

  

                                                 
5 4

2 Challenge.gov 300 2500

̢ https://www.whitehouse.gov/open/collaboration 104

8 10 ̢  
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Centers for Disease Control and 

Prevention, CDC

17 CDC, 2015a̢  

 

 

 

 

 

 

 

 

 

 

 

 17  

: http://www.cdc.gov/ ̢  
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CDC 18

̢  

 

 

 

 

 

 

 

 

 

 

 

 18  

: http://www.cdc.gov/ ̢  

̡

CDC, 2015b̢  
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̡  

Petitions

19 ̢  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 19 Petitions  

: Petitions https://petition.parliament.uk/ ̢  

5 ̢

1

̢ 10



 

 

58 

 

̢

Facebook̡TwitterE-mail

̢

̢

Petitions, 2015̢ 

̡  

2005 Transformational 

Government strategy document

̡ ̡ Kolsaker & Lee-Kelley et 

al., 2008̢ 20096 Digital Britain

̪ ̫

GOV.UK, 2009̢  

2011 95%

DirectgovBusinesslink.gov

2015̢ 2012Directgov GOV.UK ̢

GOV.UK

̡ ̡ ̢

̡ Kolsaker 

& Lee-Kelley et al., 2008̢

Cabinet Office2015

Gov.uk, 2015̢

10 prime Ministerôs office, 10 Downing street

̡

̢

Facebook
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Flickr

Prime Ministerôs offer2015̢ 

Department for Work & Pension, 

DWP

̡ ̡

̡ ̢

Universal Jobmatch̡ ̡ ̡

̡ ̡ ̢ ̡

̡ Department for Work 

& Pension, 2015  Jobcentre Plus 

Job

̢

DWP

̢  

UK Citizens Online Democracy, UKCOD

mySociety ̪ ̫ They Work For You

̡ ̡

̡ ̡ ̡

̪ ̫ What Do They Know

̢

̢

̡ ̡ ̢

The Freedom of International Act, FOIAmySociety6, 

2015̢  

                                                 
6mySociety UK Citizens Online Democracy

UKCOD ̢UKCOD ̢mySociety

̪ ̢̫

https://www.mysociety.org/projects/freedom-of-information/alaveteli/  

https://translate.googleusercontent.com/translate_c?depth=1&hl=zh-TW&prev=search&rurl=translate.google.com.tw&sl=en&u=https://en.wikipedia.org/wiki/Jobcentre_Plus&usg=ALkJrhixr_wxbjUZsiZ9rzbPXlj_lQpa4g
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Department for Children, Schools and 

Families, DCSF 20̢  

 

 

 

 

 

 

 

 

 

 20 Teachers TV  

Teachers TV http://www.teachers.tv/ ̢  

̢

Teachers TV Web 2.0

2013̢ 
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̡  

̢

SNS ̡

̢2012 9625

79.5%̢ Twitter̡SNS

Facebook2013 2100 APP˅Line 2014

5000̢

201463-64

̢  

̪ ̫ ̢

̡

201468̢  

2013

̢

̡ ̡ ̡

̪ ̢̫

̪ ͭ ̫ 142 ̢ 2013

̢

̡

201463̢ 2013

52.61% ̢

̡

201463̢ 2013
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̢

̡ ̡ ̡

20146̢  

2014500

̢

̡ ̢

̢

̡

̢

2014500̢  

 

̢ 2008 SNS̪

SNS̫ ̪ ̫

̪ SNS̫ ̡

̡ ̡ ̡

̡

̢

̢ ̪ SNS̫

400

̢ ̪ ̡̫

̪ ̫ ̢

̢

̢

̢

2011164̢  
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̡

201417

GIS ̡

̢

GIS SNS SNS

̢ ̡

̡ 201417̢

̡ ̢

181 ̡ 201418̢  

 2011

̡

̡ ̡ 201335̢

1995

̡

̢

2007

̢  

̢

̢

̡

̢
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̡ ̡ ̡ 201335̢  

̡ ̡ ̡ 201335-

36 ̡

̢

̢

̡

̡ ̡ ̡ ̢

̡

̢ 2012

̡ ̡ ̡ ̡

̡

̡ ̡ ̢  

2011 ̡

̢ Twitter

1200 3 12

572000 2 46

Twitter ̢

Facebook USTREAM

̡ ̡ ̡

201338̢  

2011 ̪

̡ ̫

̪ ̢̫ ̪ ̫

̢
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̡

̡ ̡ 201336̢  

Twitter

Twitter

̢ ̪RT̫

Retweet RT

̢

̡ ̢

̢

̢

̡ ̡ ̡

201337̢  
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̡  

̢

Twitter

Twitter

followϜίϴϿ Twitter

homeϢϿϧ

Twitter Twitter

̡ ̡ ̡ RT ̡

̢  

 

 

 

 

 

 

 

 

 

 

 

 

 

 21 Twitter  

Twitter https://twitter.com/toeikotsu ̢  
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Twitter

GIF

̢ Twitter 2015

8 10 5,910Twitter

75 124,941 ͉ ͪ Θ

140

124,941Twitter ̢  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 22  

Twitter https://twitter.com/toeikotsu ̢  
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8 7 1554

#

Twitter ̢

23 5300bot ̪

̢̫ ϱϊΪϿώ ͉

ͪ Θ ̢  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 23 Twitter 

Twitterhttps://twitter.com/toeikotsu̢  
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24 Twitter

23

̢  

 

 24 Twitter  

Twitter https://twitter.com/tokyo_bousai̢  
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25 Twitter

̢  

 

 

 

 

 

 

 

 

 

 

 

 

 25 Twitter  

Twitter https://twitter.com/tocho_seisaku̢  
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Twitter@ ̢ 26

̢  

 

 

 26 Twitter 

Twitter https://twitter.com/yuppi_kk̢  



 

 

72 

 

 

 27  

Twitter https://twitter.com/yuppi_kk ̢  
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 28 RT  

Twitter https://twitter.com/tokyo_bousai̢  

̡  

groupe-Gov/ΪϿβϝ e-Gov̢e-Gov

̢

̡

̡̪ ̫ 12
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121 ̡ CIO  

20037 17 ̢  

20149 e-Gov

̡ ̡ ̡ ̡

̡ ʂ ̡

̢  

e-Gov ̢

̡

̡ ̡ ̡ ̡

̢  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 29 e-Gov  

http://www.e-gov.go.jp/about/use.html.̢  

  

http://www.e-gov.go.jp/about/use.html
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e-Gov e-Gov2015b e-Gov

ϘϝϱωειϨϺώ /

38 45

̢  

̡

̡

̡

̢  

 

 

 

 

 

 

 

 

 

 

 

 30 e-Gov  

http://www.egov.go.jp/help/public_comment/about_pb.html.̢  

http://www.egov.go.jp/help/public_comment/about_pb.html
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 31  

http://www.egov.go.jp/help/public_comment/about_pb.html.̢  

̡ ̡

̡ ̡ ̡ 3 ̡

39 4 ̢

̢  

http://www.egov.go.jp/help/public_comment/about_pb.html
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 32  

http://search.egov.go.jp/servlet/Public?CLASSNAME=PCMMSTDETAIL&id=235020

008&Mode=2.̢  

e-Gov e-Gov2015c

̡ ̡

̡QR-CODE ͐ϢϿϧϡϿξ ̡SNS

ͭσϿνϪϲϨύΩΨ ̡ λΪώ ̡

͐ϡϿξ ̡ ͭύϿυϠϿ

ο ̡ online ΰϺϰΪϺ ̡

ͭ e-Stat̡ ̡ ̡

http://search.egov.go.jp/servlet/Public?CLASSNAME=PCMMSTDETAIL&id=235020008&Mode=2
http://search.egov.go.jp/servlet/Public?CLASSNAME=PCMMSTDETAIL&id=235020008&Mode=2
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̡ ̪ ̫ ΪϺυϿϔωώ ̪ ̫

e-Gov

̢  

̡  

SNS

̡ Twitter

SNS

̢  

FacebookTwitter

̢ 1. ̪

̫ 2.

̡ ̢

̡ Twitter 20128 6

541

20121-3̢  

1. 2.

3. ̢

1.

2. ̡ 3.

̡Twitter̡Facebook

̡

20121-3̢  

̢

̢

̡
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̡

̢

̪ ̫

̢

̢

̢

̡

20123-4̢  

̢

̢

20124-6 1. 2.

3.

4.

5. 6.

̡

̢  

20114 ̡ ̡

̪ ̡ ̫

2011 ̪ ̫

̢

̢
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̡ ̡ ̡ ̡

2015̢ 

e-Gov e-Gov

̡ SNS

FacebookTwitterSNS

FacebookTwitter ̢

SNS ̡ ̡ ̡

5  

 5 e-Gov  

 Facebook Twitter 

1.  Facebook 1. Twitter @kantei 

2. Twitter 

@Kantei_Saigai 

2.  

Facebook 

λΪϗϿργϬϱόΩρϺ

υϿ NISC  Twitter @cas_nisc 

3.   Twitter @NPA_jinjiin 

4.

 

1.

 

2. ΰϺϰΪϺ

 

3.ϥΪϑ͠ΑΡͭϥΪϑ

ϺϗϿ

 

4.

1.

 

2. ΰϺϰΪϺ

 

3.

άΪϺϐάͦ ͌Ί͘

 

4.
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 Facebook Twitter 

 

5.

 

6

 

7.

 

8.

 

9.

 

10.

 

11.

 

12. ήϱα͠ΑΡ

 

 

 

5.

 

6.

 

7.

 

8.

άΪϺϐάͦ ͌Ί͘  

9. ήϱα͠ΑΡ

 

 

10.

 @okisokyoku 

11. ΰϜΩ

νϪϲϝϴζ  

5.

 FacebookϡϿξ  

Twitter 

@jftc 

6.   Twitter @fsa_JAPAN 

7.   Twitter 
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 Facebook Twitter 

@caa_shohishacho 

8.   Twitter 

@Fukkocho_JAPAN 

9.

 

1. Facebook 

2. Facebook 

1. Twitter 

@MIC_JAPAN 

2. ζ

ϲϿϞ  @eGovJapan 

3.  

@MIC_hyouka 

4.  

@MIC_soudan 

5. ϊΪϿώ

@MIC_ICT 

6. Twitter 

10.   Twitter 

@FDMA_JAPAN 

11.   1. twitter 

@MOJ_HOUMU 

2. Ͼ ΰϺϰΪϺ ν

οόϧ Twitter @touki_net 

3. twitter 

@MOJ_HOGO 

4. όϰο Twitter 

12. 1. ϜέΪοϝωε

Facebook 

2. Ministry of 

Foreign Affairs of Japan 

1. ϊΪωυϿ  

@MofaJapan_jp 

2. ϊΪωυϿ

@MofaJapan_en 
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 Facebook Twitter 

 

 

*

Facebook̡

Twitter

̡

̡

̡

 

3.  

ρϺυϿ Facebook 

4.  

5. Ͼ  

6.  

7.  

8.  

9.  

10.ΨξΨ  

11.  

12.  

13.  

14.  

15.  

16. ΪϺϐϔνΨ  

17. ύϺϘλϿϲ

 

18. αϺϣξΨ  

19. νϺβϤϿϲ  

20. χέϺϥΪ  

21.  

22.  

23. ϗϺζϰύνϬ

 

24. όΩϩϿϲ  

25. ϥϳϿνΨ  

26. ϡϑϺ  

27. ϦϪϺϥϿ  

3.  ρϺυ

Ͽ  

4.IT  

5.  

6.  

7.  

8.  

@JapanEmb_KoreaJ 

9.  

@JapanEmb_KoreaK 

10. ϘϿο  

CGJPERTH  

11. JapanEmbDC 

12. νακ

JpnCons_Chicago 

13. ϒϬϿϯϿε

14.JapanCons_NY 

15. ϣοώϺ

JPNCons_boston 

16. αϑφ

JapaninCanada 

17. ϗϺεϿϗϿ

JapanCons_vanc 

18. χϱ JapanEmb_Chile 

19.  @JAPANinUK 

20. @UK JET 

Programme 

21. @kpico1  
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 Facebook Twitter 

28. ϰΰο  

29.  

30. ΨώϰϺυ  

31. λϺϜϰϺνοι

 

32. νακ  

33. ύώϴΪώ  

34. ϣοώϺ  

35. ϥΪΨϦ  

36. αϲβϱϿ  

37. ώϴϺώ  

38. ϗϺεϿϗϿ

 

39. ϩϺώϱΰϿϲ

 

40. ΨϲςϺχϺ  

41. άϲζΨΪ  

42. ήεΨϐϲ  

43. ζΨόϥϰ  

44. ιουϱα  

45. ιϴϺϚΨ  

46. χϱ  

47. ώϱϒφϿϐϾώϗ

κ  

48. ϒαϰζΨ  

49. Ϙϑϥ  

50. ϘϰζΨΪ  

51. ϝϰξϲ  

22. @MangaJiman 

23. οϡΪϺ

JapanEmb_Spain 

24. ϗϲρϴϑ

Consul_JPN_BCN 

25. λϺεώϡόϲϝϲζ

JPConsulateSPb 

26. εάέϿώ

JapanEmb_kuwait 

27. ρϔβϲ

JapanEmbSenegal 

28. ϥφβοαϲ  
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 Facebook Twitter 

52. εϱχϗ  

53. ϱΰύξϪϔΪϴ

 

54. ϡϲϿ  

55. ϢϺξϬϰο  

56. Ϩγνι  

57. ΪυϱΨ  

58. άεϰΪϑ  

59.  

60. ήοώϒΨ  

61. αμϜουϺ  

62. οΪο  

63. οϡΪϺ  

64. ϗϲρϴϑ  

65. οϴϗγΨ  

66. ϐΪϊ  

67. ϕϲάέϿ  

68. ϥϲρΪϭ  

69 ϝϲβϱΨ  

70. ϠϲδϿ  

71. ϤϿϰϺϐ  

72. ϱώΨϒΨ  

73. ϴνΨ  

74. λϺεώϡόϲϝϲ

ε  

75. ΪήϨϺ  

76. Ϊοϰήϲ  

77. ϰϥωϰ  
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 Facebook Twitter 

78. Ϊϰε  

79. ΰϥϿϺ  

80. εάέϿώ  

81. ώϲι  

82. ΪουϺϝϿϲ

 

83. ϳϗϕϺ  

84. ΨϲξέϱΨ  

85. ήξϞώ  

86. βϿϑ  

87. ηϒΨ  

88. ξϺϗϝή  

89. νήϰϳΰϔ  

90. υϺμϒΨ  

91. ϥϰάΪ  

92. οϿφϺ  

93. ϱϠϱΨ  

94.SEAN  

95.  

96. άϰξΰοώε

 

97. λϺεώϡόϲϝϲ

ε  

13.  1. Facebook 

2. Facebook 

3.  

Facebook 

4.  

1. Twitter 

@MOF_Japan 

2.

 @LFB_JPN 

3. Twitter @Custom_kun 



  

 

87 

 

 Facebook Twitter 

Ͼ

Facebook 

5.

Facebook 

6. Facebook 

4.ιελΪ  Twitter 

5.  Twitter 

14.   ΨαάϺώ Twitter 

@NTA_Japan 

15.

 

1. MEXT

Facebook 

2. ϭϔοι

Facebook 

3.

Facebook 

4. ϔωώ϶

ϿεϜίϿϰϧ

Facebook 

MEXT @mextjapan 

16.   ͽΡ͊Ι

@prmag_bunka 

17.

 

1. Ͼ

϶Ͽε

|Facebook 

2.

|Facebook 

3.

Ͼ

ρϺυϿ |Facebook 

 

1. Twitter 

@MHLWitter 

2. ΪεϨ

ϺϞϴξέεώ twiitter 

@ikumen_project 

3. Ͼ

϶Ͽε Twiitter 

@zaitaku_work 

4. ϱϖϚϱόϿνϮ

ϺρϺυϿ ϱϖϚϱόϿν
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 Facebook Twitter 

ϮϺρϺυϿ  

@NRCD_Twitter 

5. Ͼ

ρϺυϿ  

@eiyoken 

18.

 

1.

Facebook 

2. ϔω

ώ϶Ͽεˈ

Ͽ Facebook 

3.

Facebook 

4. ΪϺϜί

ϨϿνϮϺ

Facebook 

1. Twiter 

@MAFF_JAPAN 

2. Twitter 

@maff_recruit 

19.

 

1. ͐

Facebook 

2.METI Journal Facebook 

3.φΪϗϿνόΩ

ζϴϿϗϲ ͭ

by

Facebook 

4.εϿϲϾξϪϘϺ  / 

COOL JAPAN

Facebook 

5. Ͼ

Facebook 

1. ΨαάϺώ 

@meti_NIPPON 

2.͎ͩͧ͢ ήϔϲδϿ  

@meti_saiene 

3. ͉ͪ͐ΙΰϿϞϺ

βϗϨϺώ twitter 

@openmeti 
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 Facebook Twitter 

6.ΌΡͩͦ ͥΙ

ήϔϲδϿ

Facebook 

20.   1. ΨαάϺώ 

@jpo_NIPPON 

2. ύϿυϗϺ

ε ΨαάϺώ  

@globalipdb_jpo 

21.  

 

 Twitter 

@meti_chusho 

22.  

 

 1. ΨαάϺώ 

@MLIT_JAPAN 

2. ͖̓  

@mlit_arakou 

3.  

@nichiiki 

4. Web 

@gsi_cyberjapan 

23.   Twitter @JMA_kishou 

24.  

 

  Twitter 

25.    twitter 

26.

 

 Twitter 

@gensiryokukisei 

27.  1. Facebook 

2.  Japan 

Ground Self-Defense 

1. ΨαάϺώ 

@bouei_saigai 

2.  @JGSDF_pr 
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 Facebook Twitter 

Force Facebook 

3.   

Japan Maritime Self-

Defense Force

Facebook 

4.   

Japan Air Self-Defense 

Force Facebook 

3.  

@JMSDF_PAO 

4.  

@JASDF_PAO 

http://www.e-gov.go.jp/link/social/index.html̢  

Line

FacebookTwitter̢ Line ̡

λϿϚο 2012105 Line

Line Line

2012

̡ 2013̢ Line

20134 17

ϝϴζ 2013a ̡

20135 13 ̡ ̡ ͭ ̡

̡ΌΡͩͭ ̡ ͭ ̡ ̡ ̡ΌͨΘͭ ̡

ϝϴζ 2013b̢  

  

http://www.e-gov.go.jp/link/social/index.html
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 33  

http://www.kantei.go.jp/jp/headline/news_line.html.̢  

 

 

 

 

 

 

 

 

 

 

 

 

 34 Line  

http://www.kantei.go.jp/jp/headline/news_line.html.̢  

 

 

http://www.kantei.go.jp/jp/headline/news_line.html
http://www.kantei.go.jp/jp/headline/news_line.html
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 35 Line  

http://www.kantei.go.jp/jp/headline/news_line.html.̢  

  

http://www.kantei.go.jp/jp/headline/news_line.html
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̢

Kim & Lee, 2012; Park, 2015̢

Bureau of Social Innovation

2012 ̪ ̫ Sharing City Seoul 7 37

̢

̡

̢  

Seoul Development Institute2011

̢

̡

̢ ̪HI ̡̫̪ !

̫ ̪ mania̡̫̪me2DAY̡̫ Twitter̡

Facebook̢ mania

20084 10 20115 120 Twitter2009

2011 14,995 Facebook

20115 30 925 Facebook256

6̢ ̡ FacebookTwitter

̡ ̡ ̢  

  

                                                 
7 Seoul Metropolitan Government 2015) Seoul Sharing City Executive Summary 

in 2015. http://english.sharehub.kr/wp-

content/uploads/reports/executive_summary_report_2015.pdf̢  

http://english.sharehub.kr/wp-content/uploads/reports/executive_summary_report_2015.pdf
http://english.sharehub.kr/wp-content/uploads/reports/executive_summary_report_2015.pdf
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 6  *  

  ME2DAY Twitter Facebook 

 mania HAECHI mania  

 2008.4.10 2009.11.11 2009.12.1 2011.03.01 

 

 
120  3779  14995  927  

Seoul Development Institute 2011̢ *20115 ̢  

̡  

̡

̡ ̪ ̡̫̪Twitter ̫

̡

̢

Twitter̡Facebook

̢  

ð ̡

̡ Twitter̡Facebook

 

 7 Facebook  2011 7  

 Facebook 

 

 

  http://www.facebook.com/seoul.kr 

 hiseoul  http://www.facebook.com/hiseoul 

 

 

Sba  http://www.facebook.com/SBA.Seoul 

 seoulmuseum  http://www.facebook.com/seoulmuseum 

Seoul Development Institute 2011̢ 
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 8 Twitter 2011 3 1  

 Twitter  Twitter  

 mania http://twitter.com/seoulmania 

120dasan http://twitter.com/120seoulcall 

U  http://twitter.com/useoul 

topis http://twtkr.com/seoultopis 

Seoulwithyou  http://twitter.com/seoulwithyou 

SafeSeoul  http://twtkr.com/safeseoul 

culturespace http://twitter.com/culturespace 

Women  http://twitter.com/womenseoul 

 http://twitter.com/arisusalang 

 http://twitter.com/visitseoul 

http://twitter.com/itourseoul 
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http://warp.da.ndl.go.jp/info:ndljp/pid/9395049/www.meti.go.jp/press/2011/04/20110405005/20110405005.html
http://warp.da.ndl.go.jp/info:ndljp/pid/9395049/www.meti.go.jp/press/2011/04/20110405005/20110405005.html
http://www.rbbtoday.com/article/2013/04/17/106566.html
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2015/7/26)̢  
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2015/7/26)̢  
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InstagramTwitter 2014 26%23%
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22 ̦Social Media Update 2014̧ http://www.pewinternet.org/2015/01/09/social-

media-update-2014/ 2015/7/26)̢  
23  Christopher Ratcliff ̦Google+: just 35% of users are activȩ 

https://econsultancy.com/blog/64319-google-just-35-of-users-are-active/ 
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Top 10 Most Popular Social Networking Sites 

 Social Networking Sites users 
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Twitter  310,000,000 
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https://econsultancy.com/blog/64319-google-just-35-of-users-are-active/
https://econsultancy.com/blog/64319-google-just-35-of-users-are-active/
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http://www.mattdickman.com/2009/01/the-age-of-facebook-vs-myspace-january-edition.html
http://www.mattdickman.com/2009/01/the-age-of-facebook-vs-myspace-january-edition.html
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