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Abstract

Abstract

The primary purpose of this research is to explonethie era of Web
2.0,how Taiwan public agencies use social medigahicy marketing and
public consultation in order to realize a more open and transparent citizen
participation.Through literature review, focus group meetings and
guestionnaire survey, this research will investigate practices in other
countries and in pulbd agencies in Taiwan, and find key factors in
successful implementations, and to lay out guidelines to assist public
agencies to do so. It will also describe and discuss tbemder electronic
data exchanges between Taiwan and other regional entitielsyedated
future strategies.

Keywords: social mediapolicy marketing public consultation
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- 1 - - 2 - - 3
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. 591 293
179 30. 3%
26 14. 6% 49 27. 4% 17
0. 9% 87 48. 6%
J
77 . 1%
10. 6% 2. 8%
9. 5%
175
6.32 12.427
122 .
M= 4 27
17
17
n=179
1 3 17 83 75 4.27 | 0.748
0.4 1.1 6.3 30.9 27.9
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19

n=154
0 4 22 49 79 4.32 | 0.814
0 1.5 8.2 | 18.2 29.4
n=153
0 1 19 73 60 4.25 | 0.693
0 0.4 7.1 | 27.1 22.3
n=155
0 10 28 64 53 4.03 | 0.886
0 3.7 | 10.4 | 23.8 19.7
. n=154
0 13 32 61 48 3.94 | 0.927
0 4.8 | 11.9| 22.7 17.8
. n=154
3 21 52 48 30 3.53 | 1.017
1.1 7.8 | 19.3|17.8 11.2
. n=155
3 26 45 62 19 3.44 | 0.974
1.1 9.7 | 16.7| 23 7.1
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20
. n=154
0 3 | 12 | 52 87 4.45 | 0.723
0 1.1 | 45 19.3| 32.3
. n=155
1 5 | 28 | 57 64 | 4.15 | 0.874
0.4 1.9 |10.4|21.2| 23.8
. n=154
1 10 | 30 | 70 43 3.94 | 0.891
0.4 3.7 [11.2] 26 16
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1 18 53 | 69 10 3.46 | 0.814
0.4 6.7 | 19.7| 25.7 3.7
. n=153
3 20 61 | 53 16 3.39 | 0.911
1.1 7.4 |22.7|19.7 5.9
. n=153
3 30 83 | 25 12 3.08 | 0.866
1.1 11.2 1 30.9| 9.3 4.5
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4 27 85 | 29 3.07 | 0.825
1.5 10 |31.6|10.8 3
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21

. n=148
0 5 51 73 19 3.72 | 0.729
0 1.9 19 | 27.1 7.1
. n=154
9 28 58 42 17 3.19 | 1.048
3.3 10.4 | 21.6 | 15.6 6.3
. n=150
7 46 47 36 14 3.03 | 1.055
2.6 17.1 | 17.5| 13.4 5.2
. n=152
38 63 36 10 5 2.22 | 1.003
14.1 23.4 | 13.4| 3.7 1.9

M=4.53, SD=0.721

i M=4.30,
SD=0.758 t 76.139 =2.109, p=0.036 ,
M=3.40, SD=1.104 }
N M=3.05, SD=0.992
t 76.138 =-2.272, p=0.024 , M=3.77,

SD=0.717
M=3.39, SD=0.992
t 73.135 =2.902, p=0.004
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11 40 54 34 13 2.99 | 1.061
7.2 26.3 | 35.5 | 22.4 8.6
n=152

11 44 67 21 9 2.82 (0.964
7.2 28.9 44.1 |13.8 |5.9
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24
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1 18 39 75 16 3.58 | 0.863
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5 27 51 55 13 3.29 | 0.970
3.3 17.9 | 33.8| 36.4 8.6
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1 26 70 44 7 3.20 | 0.808
0.7 17.6 | 47.3 | 29.7 4.7
25 s
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M=2.91

126




25

n=137
1 5 57 64 10 3.56 | 0.716
0.7 3.6 | 41.6 | 46.7 7.3
n=146
1 19 63 49 14 3.38 | 0.857
0.7 13 | 43.2 | 33.6 9.6
n=148
16 47 27 41 17 2.97 | 1.223
10.8 31.8 | 18.2 | 27.7 11.5
26 .
- . M=3.51
. . M=3.49
. M=3.,41
. M=3.,0
. M=2.61
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n=148
1 15 44 75 13 3.57 | 0.818
0.7 10.1 | 29.7 | 50.7 8.8

n=145
2 12 54 65 12 3.5 10.818
1.4 8.3 | 37.2 | 44.8 8.3

n=148
5 17 51 55 20 3.46 | 0.979
3.4 115 | 34.5| 37.2 13.5

n=151
9 40 45 42 15 3.09 | 1.085
6.0 26.5 | 29.8 | 27.8 9.9

n=150

12 58 59 18 3 2.61 | 0.873
8.0 38.7 | 39.3| 12.0 2.0
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27

n=152
10 34 | 63 | 37 8 2.99 | 0.973
6.6 22.4 | 41.4|24.3| 5.3
n=153
8 48 | 54 | 35 8 2.92 | 0.980
5.2 31.4 | 35.3| 22.9| 5.2
t
. M=3.28, SD=1.
M=2.86, SD=1.106 t 74. 183.635, ,p=0.
M=3.68, SD=0.7097
. M=3.42, SD=0
t 73.18232, p=0.027
M=3.23, SD=1.028 N
M=2.70, SD=0.955t74. 138
3.729, p=0.000
p
28
] _ M=4.26
 M=4.24 _
M=4. 02
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M=3.99
28
n=150
0 1 12 84 53 4.26 | 0.629
0 0.7 8.0 | 56.0 35.3
n=150
0 0 14 86 50 4.24 | 0.610
0 0 9.3 | 57.3 33.3
n=148
0 4 32 69 43 4.02 | 0.787
0 2.7 | 21.6 | 46.6 29.1
n=151
0 2 31 84 34 3.99 | 0.698
0 1.3 | 20.5| 55.6 22.5
43. 6% 10 12. 8%
1-3 9% 4-6 7. 7%
29
. _ M=3.98
M=3.82
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7-9 |

29
n=148
0 5 31 74 38 3.98 | 0.778
0 3.4 | 20.9|50.0| 25.7
n=147
1 5 38 79 24 3.82 | 0.768
0.7 3.4 | 259|53.7| 16.3
n=147
1 7 45 67 27 3.46 | 0.830
0.7 4.8 | 30.6 | 45.6| 18.4
n=148
1 18 53 69 10 2.97 | 1.223
0.7 11.9 | 35.1 | 45.7 6.6
. 29 . 5 %1-3
28. 2% L 23. 1%
14. 1% 4-6 7. 7%
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Seattle (United States)
Toronto (Canada)

Los Angeles (United States)
New York (United States)
Chicago (United States)
Washington (United States)
Atlanta (United States)
Sydney (Australia)

London (United Kingdom)

Brian Chappell |, 2011 Social Network Analysis Repagt
Geographice Demographic and Traffic Data Revealed
http://www.ignitesocialmedia.com/sociahediastats/2011sociatnetworkanalysis

report/#Reddit
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Young males are especially likely to use reddit
% of internet users in each age/gender grouping who use reddit

30% -
20% -
15%
10% - 8%
5% 5%
O,
3% 2% 3% -
- | e

18-29 30-49 50-64 65+
B Men 11 Women

Source: Pew Research Center’s Internet & American Life Project Spring Tracking
Survey, April 17 — May 19, 2013. N=2,252 adults ages 18+. Interviews were conducted
in English and Spanish and on landline and cell phones. The margin of error for results
based on all internet users is +/- 2.5 percentage points.

Maeve DuAgagraBhmi t 6 % o f Online Adults are red
http://www.pewinternet.org/2013/07/034&-online-adultsare-
redditusers/

()

3% MaeveDuggan AaronSmith = 6% of Online Adults are reddit Users
http://www.pewinternet.org/2013/07/03/6f-online-adultsareredditusers/
201507/31)

241



gt

e

t

t

t

Re di
Reddi

Reddi

t

Reddit Search Traffic

2011
Re ddi

"- €C-T0-TTOC
"= L0-TT-0TOC
"- ¢T-80-0T0¢
"-90-90-0T0¢
"- TT-E0-0TOC
"- €0-T0-0TOC
"-81-0T-600¢
"- Z0-80-600¢
"= £T1-50-600¢
"~ TO-E0-600¢
"= #1-Z1-800¢
"-8¢-60-800¢
"- £1-£0-800¢
"= LT-¥0-800¢
"-0T-70-800¢
"-9T-TT-£00¢
"-60-60-£00¢
"= ¥#Z-90-£00¢
"-80-¥0-£00¢
"-T¢-10-£00€
"-G90-1T1-900¢
"-0¢-80-900¢
"= ¥#0-90-900¢
"-6T-E0-900¢
("= T0-T0-900¢
- 9T-0T-500¢

100

o

Smith
t

Reddi

D uAgagraonn
http://www.pewinternet.org/2013/07/03/&f-online-adults-areredditusers/

Reddit

Maeve

)

(

242


http://www.pewinternet.org/2013/07/03/6-of-online-adults-are-reddit-users/

Reddi t 40 Reddit

, Me2day
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Me 2day Naver

NAVER Me 2day
NAVER .

()

Me 2day , WAP |,
()

Me 2day s L
()

Me 2day
40 Reddit Y
http://news.rti.org.tw/news/detail/?recordld=168750
2015/07/31)
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Nate Connect .

()

Nate Connect

" J J J

Nate Connect

| F

Sign in to Castle Connect

First Time User? = Returning User?

If you have taken a test through Castle Worldwide and this is your first visit to the Connect site, please use your activation code to associate your new user
account with your testing information.

Use your previously provided activation code to request an account.

Activation Type -- select activation type -- v

— select activation type —
Paper based exam
Computer based exam
NATE 1D and pin

Proctors

Testing Organizations

RTP \ Training Organization
C3 Contractor

Username UseTmame

Activation Code

Email Address

Email address

Password

T
o
&
&
a

Confirm Password

Confirm password

Prefix Prefix

First Name First name I

()

Facdook Twitter Nate Connect
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The White House :
i, Climate change threatens every
country on the planet.
No nation is immune.
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comucsin &3 B W Groups "
) <Para qué necestamos a Unidad 3
Popuk GovHackNZ
A piace 10 Gacuss and vote on themes and data for
Solitical Initative z ed by the N G team
” What data should we ask local cour
Compostela Aberta for?
What data should we ask Police to provide
E nova coordenadora de CA for GovHack?
What pubhc health data can be made
queconcetioqueres available?
nova coordenadora de CA What data should we ask NZTA to provide
for GovHack?
Creacion dos grupos de trabalio
\at data should we request from the
Xente nova
Minestry of Educaton?
Democratic organisation
Cercle Podem Joventut
Primera prova do ba ferramenta do debat Loomio. Per a la
constitucst § deservolupament del nou Cerde de Podem Joventut S
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NMOsers Ml M & Groups Search Q

GovHackNZ @

What data should we ask local councils for? @ (=}

Local councils are also another important data source. GovHack Wellington team is working Started 3 months ago by

directly with WCC to make their data available, but what else do people want? Shaun McGirr
Discussion Current decision

As | Aaron Schiff
Rating valuation data by property

3 months ago - See translation

ﬁ Jo Booth
The local and regional council relatime public transport feeds
and traffic data

ref.
https:/twitter.com/metlinkwgtn/status/583466565313495040

Edited 3 months ago
Liked by Kay Scarlet

pH P Hughes
MNon-private Rating Valuation data, preferably aggregated
nationally. there are huge benefits to be gained nationally
and they need to be unlocked urgently_ It is all public data.
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380,000,000+

REGISTERED MEMBERS

https://press.linkedin.com/abalinkedin,
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